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Shire has a bigger readership, distribution and audience size, and is available in more 
outlets and stands than any other magazine in this region, covering North and Mid Wales, 
Cheshire, Wirral, and Shropshire. 45,000 copies picked up every issue = over 100,000 readers.* 

Most of our copies (85%) are picked up in supermarkets 
because they’re the busiest places with the highest footfall 
of shoppers. Shire is distributed to all Sainsburys, Tescos, 
Morrisons and Asdas in our region. 

We have our own stands in supermarkets, prominently 
displayed in the entrance foyers or next to the checkouts. 
Our stands are serviced and monitored each week.

This is just a selection of the hundreds of 
stands displaying Shire Magazine…

* Based on our 2017 survey showing 2.2 readers per copy. This is consistent with the National 
Readership Survey data as the average readership per copy for a high quality glossy life-style magazine.

DISTRIBUTION

SHIRE MAGAZINE HAS  45,000  COPIES PRINTED AND 
DISTRIBUTED, AND EVERY COPY IS ACTIVELY PICKED UP!

Sainsburys NorthwichTesco WrexhamSainsburys Chester

Morrisons West Kirby Sainsburys Wrexham Tesco Whitchurch

Sainsburys RhylMorrisons ShrewsburyMorrisons Denbigh
Your business or 

event is guaranteed 
to get the attention 
it needs to maximise return on advertising 

spend.
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North Wales including Wrexham, Flint, Mold, Ruthin, Denbigh, Rhyl,  
Prestatyn, Abergele, Colwyn Bay, Llandudno, Llandudno Junction, Anglesey

Mid Wales including Newtown, Welshpool, Ceredigion and Powys

Shropshire including Telford, Shrewsbury, Wellington, Oswestry, Ludlow, 
Ellesmere, Bridgnorth, Market Drayton and Whitchurch

Cheshire including Chester, Saltney, Upton, Connah’s Quay, Ellesmere Port, 
Nantwich, Crewe, Northwich, Middlewich, Congleton and Winsford

Farm shops
Restaurants
Town centres & libraries
Local shops
Shopping centres
Heritage sites
Coffee shops
Leisure centres
Hotels

Visitor attractions
Caravan parks
Theatres
Garden centres
Railways
Resorts
Tourist Information 
centres
Holiday parks

As well as the major supermarkets, 
we distribute SHIRE to:

EVERY ISSUE, 45,000 COPIES OF SHIRE 
MAGAZINE ARE PICKED UP FROM:

Shropshire

Cheshire

Powys

Dyfed

Gwynedd

Conwy

Anglesey

Denbighshire

Flintshire

Wrexham

Wirral

45,000 copies picked up across the region

www.shiremagazine.co.uk
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JULY/AUGUST 2019

FREE
W

HY BUY ONE?

THE BEST OF NORTH AND MID WALES, CHESHIRE, WIRRAL AND SHROPSHIRE

LUDLOWThe thriving Shropshire town with an arty heart
ANGLESEYAn island rich in historyand beautiful beaches

COLWYN BAYBritain in Bloom winner with activities galore 

FREE
W

HY BUY ONE?

Shopping vouchers worth £200, festival tickets, and a luxury afternoon tea! 
Turn to page 161

WIN
Bottoms up!
Top tipples to try with our guide to local drinks
Summer style
Fashion to help you look and feel your best this season
Home sweet home
Interior style and advicefrom the experts
Wedded bliss
Our guide to the very best local venues

INSIDE: 60-PAGEGUIDE TO WHAT’S ON THIS SUMMER

MAKE
THE MOST OF EVERY 
MINUTE

Shire meets
chart-topping
star Jess Glynne

Wet & Wild
Dive into our feature on fantastic local 
watersports

WE VIS IT

Shire meets
chart-topping

Celebrity chat
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If you would like to  
be added as an outlet 
for Shire, get in touch 
on (01691 661270) 

or email advertising@shiremagazine.co.uk

DISTRIBUTION
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AUDIENCE

WHY ADVERTISERS LOVE SHIRE MAGAZINE

visited a store 
as a result of 
reading 
a local 

magazine

have attended 
an event or day 
out as a result 
of magazine 

coverage

84% 82%
59% 61%

typically own their home

79%

 are 
women

62%

are aged 35-75

1 With 45,000 copies picked up, there 
are over 100,000 local readers per 

issue, the region’s largest magazine 
audience

2 Available in all major supermarkets 
and hundreds of outlets throughout 

the region

3  All copies are actively picked up 
by keen readers, not put through 

letterboxes 

4 Advertising prices are at a much lower 
cost per reader – see table on page 

‘Are You Getting Value for Money?’

5 Each issue shows fantastic 
quality editorial, advert design 

and print

6 Shire Magazine is the essential 
Whats On information source 

covering all events and attractions

7 Each issue is read time and 
again over two months as a 

handy day out guide

8 100,000 engaged and enthusiastic 
readers you can reach for as little as 

£57.50 per month (1/8th page = £115, 
each issue covers two months)

www.shiremagazine.co.uk

HEALTH & BEAUTY  |  CRAFTS  |  PHOTOGRAPHY  |  HOME STYLE  |  BOOKS & POETRY

JANUARY/FEBRUARY 2020
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The best of NORTH and MID WALES, CHESHIRE, WIRRAL AND SHROPSHIRE

LLANIDLOES� e perfect spot between mountains, river and woodland
TATTENHALLOne of the prettiest places to visit in the Cheshire countryside

W
H
Y BU

Y O
N
E?

Concert tickets, family passes and exclusive entry to shows!
Turn to page 129

WIN

Mindfulness, mental health and why every mind matters
Mindfulness, mental health 

Pride of Wales
The pioneering heroes who 
helped shape a country
Love is in the air
The 10 best restaurants 
for Valentine’s dinners
Wedded bliss
Everything you need to plan 
the perfect nuptials

Having a laugh?
With stand-up comic and 
actor Jason Manford

50-PAGE GUIDE TO 
WHAT’S ON AS 
2020 BEGINS! 

MAKE 
THE MOST
OF EVERY 

MINUTE
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19/12/2019   18:4819/12/2019   18:48

Shire Magazine readers will typically:
● have a higher disposable income
● typically have two cars per household
● go on one week or longer holidays twice a year
● take short breaks
● strongly agree that private education is 
preferable
● are married with children
● care about the environment
● eat out once a week
● keep an average of two pets
● will pay for professional home improvements
● enjoy gardening
● buy local produce to support local retailers

RESEARCH INTO THE READERS OF SHIRE MAGAZINE SHOWS

of readers have 
visited a town 
or attraction 
as a result 

of magazine 
coverage

have tried a 
restaurant, 

pub or 
visited a 

hotel as a 
result of 

magazine 
coverage

are 
ABC 

1

www.shiremagazine.co.uk
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MAY/JUNE 2019

FREE

W
HY BUY ONE?

The best of NORTH and MID WALES, CHESHIRE, WIRRAL AND SHROPSHIRE

LLANGOLLEN
The little town that  

makes a big impression

NANTWICH
Discover a rich mix of 

cultures in Cheshire

A weekend of adventure  
for the whole family! 

Turn to page 153

WIN

THE BRILLIANT BAKERS, 
BREWERS AND MAKERS 
OF OUR FABULOUS 
FOOD SCENE

Top treats
to eat
Get out and get active!
New ways to enjoy and explore 
the great outdoors
Make a break
Find your holiday heaven with
our great getaways
Interior affairs
Top tips and hints to make 
your house a home
Art in action
Visit the latest exhibitions and 
craft workshops

YOUR
ESSENTIAL

60 PAGES OF 
EVENTS FOR 
MAY & JUNE

60WHAT’S ON 
GUIDE

YOUR
ESSENTIAL

Celebrity news
Tales of adventure 
from TV star
Simon Reeve

TS03_Cover_mayjune2019.indd   1
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Ever feel frustrated by your lack of 
coverage, no matter how many press 
releases you send to the editor…?

Advertisers in SHIRE have unique access to the editorial 
team, and are able to get free editorial coverage in addition 
to advertising presence in the magazine. The editorial is 
of the highest quality, created by our professional team 
of experienced writers and designers, including in person 
interviews and photoshoots.

Free editorial coverage is an important way to 
complement your advertising campaign, reinforce to the 
readership the important messages you want them to take 
on board about your brand, and create the biggest return 
from your campaign.

You can read all current issues online at
www.shiremagazine.co.uk

CONTENT

Example features:
New Year, New You 
Mindfulness
Valentines Day Dinners

Example features:
Eat Yourself Healthy 
Spring Gardens
Moving to The Country

Example features:
Get Active Outdoors
Local Food Producers Special
Protect our Environment

Example features:
Water Sports
Flower Shows
Summer Gardening
Al Fresco dining

Example features:
Paths to a Happy Family
Woodland Walks
Food Festivals
Home Heating

Example features:
Christmas Fairs
Gift Buying Guide
Holiday Events
Christmas Food

What’s On
Celebrity Interviews
Days Out
Homes & Interiors
Gardens
Green Living
Food & Drink
Holidays

Town Visits
Arts & Crafts
Fashion & Shopping
Schools Open Days
Weddings
Health & Beauty
Outdoor Adventure
Pets & Wildlife

Hotel & Restaurants
Volunteering & Charity
Retirement Living
Mental Health Advice
Show Reviews
Weddings
Short Breaks
Books & Poetry

Jan/Feb – December 1st
March/April – February 1st
May/June – April 1st
July/August – June 1st
Sept/Oct – August 1st
Nov/Dec – October 1st

July/A
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ct
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what’s th
e 

story?

TOPICS SHIRE COVERS EVERY ISSUE

Editorial deadlines
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Food&Drink

BOTTLE IT
Shire’s resident food expert Graham 
Tinsley MBE, executive chef at 
Cheshire’s Carden Park Hotel, shows 
us how to capture and preserve the 
glorious flavours of the summer season

With summer approaching fast, it’s time to start thinking about celebrating the season and preserving its wealth of fruit and berries when they are at their most splendid. Jams and chutneys can be done later in the season, when their ingredients are 

less perfect, but bottled fruits need to be done just when the fruit is at its peak.
When I was a young chef at the Dorchester Hotel in London, working under Anton Mosimann, we would regularly fill hundreds of preserving jars with fruits such as peaches, plums, nectarines and pears for use on our breakfast buffet 

throughout the year. Anton was a 
great believer in using fresh local 
produce and his philosophy in 
those early days changed the 
way chefs create their menus and 
combine flavours and textures.

The original objective of preserving 
food in times of a plentiful harvest 
was to ensure these healthy foods were still part of the diet when they were scarce or out of season. Things are different today, because produce is available daily from all over the world, so these days we preserve food because it’s fun and it’s the best way of making use of surplus crops – whether bought, cultivated or 

gathered free – before time and chemistry 
cause them to deteriorate. 

I like to preserve the likes of 
peaches, nectarines, cherries 

and plums in tall, elegant 
glass preserving jars to 
decorate our restaurant. 
Bottled fruits also make 
excellent gifts for any foodie 
– mine have been very much 
appreciated by our guests at 
Christmas over the years.  

Method
1.  Choose your fruit, make sure they are clean and in perfect condition, and prepare it. Pears should be peeled but not cored, then blanched in the stock syrup until almost cooked. Nectarines and peaches should be blanched in hot water and peeled like tomatoes. Plums and cherries need to be washed.2.  Make a stock syrup with equal parts of water and caster sugar. Bring to the boil and add some lemon juice or vitamin C powder.3.  Fill a large pan with water and bring to a simmer. Sterilise your preserving jars by placing them in the simmering water for three to four minutes.4.  Place your fruit in the jar and cover with the hot stock syrup. At this point you can also decorate the inside of your jar with mint leaves, cinnamon sticks or star anise.5.  Seal the jar and stand in the hot water. You are trying to create a vacuum at the top 
of the jar so that bacteria can not survive. 
When the jar heats up the air expands 
from the seal around the top; when it cools the rubber seal does not allow the air 
back in. This will take around eight to 10 
minutes depending on the size of the jar.6.  Remove from the pan and store 
in a cool dark place.

BOTTLED 
FRUITS

Graham Tinsley

Follow the instructions 
carefully to create 
delicious preserved 
fruits that last well 
beyond the summer

DID YOU
KNOW?

Nicolas Appert 
invented airtight 

food preservation 
in the 1790s

Sugar syrup
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Celebrating cider… 
the traditional way

Welsh micropub the Cellar 
Door was recently 

named one of the four 
national fi nalists in CAMRA’s 
national competition to fi nd 
the Cider Pub of the Year. 
To celebrate this prestigious 
achievement, the pub held 
a Mari Lwyd – a Welsh 
custom thought to date from 
pagan times and performed 
to bring good luck to the 
house where it takes place. 

The star of the ceremony 
is the Mari Lwyd herself, a 
horse’s skull supported on 
a pole with 
a decorated 
sheet of 
coloured 
ribbons and 
rosettes 
attached and 
draped over 
the person with 
the honour of 
supporting it. 
The Mari is led 
around by an 
Ostler, while 
the smartly dressed 
Leader carries a staff , 
stick or whip.

Also in the 
Mari Lwyd 
party are two 
brightly dressed 
characters 
carrying a long 
metal fi re-iron and a 
broom, while Merrymen 

play music. Other followers 
are decorated with coloured 
ribbons, rosettes and broad 
sashes around their waists.

 
Singing your way in
The Mari Lwyd party 
approaches a house and 
sings a song to request 
admittance. The inhabitants 
off er excuses for why the 
team cannot enter. The 
party sings a second verse, 
and this – known as the 
pwnco – continues until the 
house’s residents run out of 

ideas, at which 
time they are 
obliged to allow 
the party entry 
and provide them 
with ale, cider 
and food. The 
person carrying 
the fi re-iron raps 
on the door, 
while the broom-
holder brushes 
the ground, walls 
and windows. 

Once inside, the Mari Lwyd 
runs around neighing 

and snapping its jaws, 
creating havoc, while 
the Leader and Ostler 
pretend to restrain it. 
The Merrymen played 
music and entertained 

the householders. 
Joining in with all the 

enjoyment at the Cellar Door 
was the mayor of Newport, 
who had been supposed 
to attend for 30 minutes to 
present the certifi cates, but 
ended up staying for two 
hours. The presentation of 
the awards took place behind 
the counter, because the bar 
was too packed! The mayor 
congratulated Paul Tully, the 
owner of the Cellar Door, 
who should be proud of 
winning such a prestigious 
award having only been 
open for just over a year.    

CAMRA’s Chris 
Charters celebrates the 
success of a specialist 
cider micropub in 
Wales with an insight 
into the ancient 
traditions that are 
used to mark such 
special achievements

DID YOU
KNOW?

Poet Vernon 
Watkins published 
Ballad Of The Mari 

Lwyd in 1941

Are you a local producer? Would like to see your foodie treats reviewed on these pages? Get in touch by emailing editorial@shiremagazine.co.uk or calling 01691 661270

Cheshire Farm Ice Cream’s claim to fame is that it’s the largest ice cream shop in the world. It attracts more than 800,000 visitors a year, making it the most visited family entertainment centre of its kind in the UK. Not only that, the actual ice cream produced there is now stocked by over 1,000 retailers. Not bad for a business created out of a need to diversify. Tom and Margaret Fell moved to Drumlan Hall Farm with their two sons Jonathan and Graeme in 1980, but the introduction of milk quota restrictions in 1984 led them to look for ways to add value to the excess milk that their 300 dairy cows were producing. They saw a gap in the market 
for real dairy ice cream, and 
converted part of the farm into 
a production area, with a small 
parlour for the public to purchase 
the ice cream straight from 
the farm. The Fells have been 
creating award-winning Cheshire 

Farm Ice Cream 
ever since.

It remains a 
family-owned 
business, and 
the owner-
managers have 
constantly 

reinvested since its inception. 
Jonathan Fell – who began 
working for the business when 
he was only 14 and has worked 
in manufacturing as well as various 
other areas of the business – took over responsibility for Cheshire Farm Ice Cream in 2007 and began serious redevelopments, which included a brand new ice cream parlour, a renovated café and an internal play barn, which was such a success that it managed to pay for itself within just a few months of opening. Since 2015, more than £5,000,000 has been spent on a complete remodelling and reinvention of the farm, without compromising the core values and commercial philosophy on which its success has been built.   

PICK OF THE

The star of the show (right)

The Ostler leads the Mari

The Cellar Door in Newport

The farm’s famous ice cream

The internal play barn has been a huge success

Company director Jonathan Fell

‘The farm 
attracts 

800,000 
visitors 
a year’
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At Christmas we often become 
obsessed with holiday traditions – but do you ever stop to think how these 
rituals came about and why we follow them? Shire is here to help…

PUTTING UP A 
CHRISTMAS TREE

Traditionally Christmas trees have always been varieties of evergreen fir trees, which have been used to celebrate winter festivals (both pagan and Christian) for thousands of years – Christians believe their evergreen nature reflects everlasting life with God. The first documented use of a tree at Christmas and New Year celebrations is still a cause of dispute between the cities of Tallinn in Estonia and Riga in Latvia. Both claim to have had the first trees, Tallinn in 1441 and Riga in 1510, and in both cases trees were put in the town square, danced around and then set on fire.

TheThings

DID YOU
KNOW?

Queen Charlotte 
introduced Christmas 

trees to Britain in 1800 
but they took 50 
years to become 

widespread

weDo...

1

KISSING UNDERNEATH 
THE MISTLETOE

We don’t need excuses to share love and kisses at Christmas, but a sprig of mistletoe is always helpful for encouraging those reluctant pucker-uppers! The tradition of hanging it in the house goes back to the times of the ancient Druids, and it is supposed to possess mystical powers that bring good luck to the household and ward off evil spirits. It was also used as a sign of love and friendship in Norse mythology and that’s where the custom of kissing under mistletoe comes from.

”
Christians believe the 
evergreen nature of 

Christmas trees reflects 
everlasting life with God

“

2
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EATING TURKEY

Turkeys were first brought into Britain in the 1520s. At that time, Christmas celebrations were centred around lavish feasts such as boar’s head, goose or even peacock at Christmas. It has been claimed that Henry VIII was the first person in Britain to eat turkey for his Christmas meal, but only when Edward VII chose turkey for his Christmas dinner did it become fashionable. These days, more than 10 million turkeys are consumed each Christmas.

HANGING STOCKINGS

The origin of hanging up a stocking at Christmas comes from the stories of St Nicholas. According to legend, there was an old man and his three daughters who were very poor, but too proud to ask for help. The girls, who worked hard through the winter, hung up their stockings to dry by the fire one night and St Nicholas went out after dark and threw gold coins through their window, which landed in the stockings. When the girls and their father woke up the next morning they found the gold and were able to live happily ever after. 

3

4

MAKING A WREATH

The wreath is popular as a front-door decoration to welcome both visitors and the festive season in to your home. It is a deeply religious tradition – the circular shape represents eternal life with no beginning and no end. In Christianity, wreaths are used to observe Advent, incorporating candles to be lit each Sunday before the celebration of Christ’s birth. Be sure to turn to page 116 where Dave Billington from Reaseheath College shows you how to make a gorgeous wreath for your home this Christmas.

SETTING FIRE TO A 
CHRISTMAS PUDDING

Christmas pudding originated as a 14th-century porridge called ‘frumenty’ that was made of beef and mutton with raisins, currants, prunes, wines and spices. This would often be more like soup and was eaten as a fasting meal in preparation for the Christmas festivities. It gradually became more dessert-like with more fruit and less meat, and in 1714, George I supposedly enjoyed a plum pudding as part of his first Christmas in England. Setting it alight is said to represent the power of Jesus – although eating Christmas pudding was banned by the Puritan Oliver Cromwell in the 17th century because he believed the ritual of flaming the pudding harked back to pagan celebrations of the winter solstice.

5

6

DID YOU
KNOW?

Turkeys were first 
imported to Europe 

by Turkish merchants 
– hence the name. 
They’re native to 

the Americas

A round 12.5 million people 
in the UK take part in 

some form of water sport 
activity every year. And while 
for many people this simply 
involves spending time at the 
beach, going for coastal walks 
or swimming outside, some of 
the more adventurous among 
us have been going further and 
getting wetter than ever before. 

Approximately 3.2 million 
people in the UK took part in 
a recreational boating activity 
in the last 12 months, for 
example, and 20 per cent of 
them did so at least six times 
throughout the year. Over 
the same time, around 1.4 
million people went canoeing, 
and recent surveys have also 
found a massive growth in 
emerging watersports, such as 
paddleboarding and kitesurfing.

Dip a toe in
The Watersports Participation 
Survey is conducted annually 
by a consortium of leading 
marine bodies, including 

British Marine, Royal Yachting 
Association, Maritime & 
Coastguard Agency, Royal 
National Lifeboat Institution, 
British Canoeing and the 
Centre For Environment, 
Fisheries & Aquaculture 
Science. Recent editions of 
the studies have found a huge 
increase in the numbers of 
younger people taking part 
in watersports, particularly 
among those aged between 16 
and 34. These figures reflect 
an increase in participation 
that equates to a seven-
year high, and the take-up 
of watersports activities is 
showing no signs of slowing. 

In the Shire region, we are 
blessed with opportunities 
to dive in, with a dramatic 
and accessible coastline on 
our doorstep, as well as an 
abundance of rivers and 
lakes, not to mention some 
world-first technology being 
tamed in order to perfect 
participation. We round them 
up over the following pages.

Watersports are soaring in popularity, with more and more of us wanting to try something wet and wild. With summer in full swing, we take a look  at the wealth of water-based activities available across the Shire region
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Make a
splash
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splash It’s easy to see why sailing 
is one of the UK’s favourite 

pastimes. Not only are we an 
island nation, but we also have 
vast inland lakes and wide 
rivers, estuaries and broads that 
lend themselves to yachting. 

No nation has won more 
Olympic sailing gold medals 
than Great Britain. Team GB 
have scooped 25 golds and 
54 medals in total since the 
sport was first introduced 
into Olympic competition 
in 1900. So if you fancy 
joining our most celebrated 
sportsmen and women, now 
is the time to get on board. 

Easy estuary
Across the Shire patch we have 
waters for every kind of sailor, 
but among the favourite spots 
are estuaries. These long, flat, 
reliable waters offer a safer start 
than ocean sailing, and can be 
generally predictable when it 
comes to weather and tides. 

The Wirral peninsula has 
a great coast for sailing in 
and out of, and some of the 
Welsh shorelines offer similar 
sheltered conditions, while 
tucked between mainland 
Wales and Anglesey are plenty 
of other protected locations 
that are great for beginners. 

One of the best spots 
to start is Plas Menai, the 
National Outdoor Centre 
For Wales, where regular 
clubs or week-long courses 
are designed to get you on 
to, and expert at sailing, the 
local waters. The five-day 
practical introduction course 
is a popular choice, providing 
all the basics and enabling you 
to be confident on the water. 

The centre’s instructors 
will spend the week teaching 
you how to sail up, down 
and across the wind, turn the 
boat and even how to recover 
when you capsize. Armed 
with knowledge on rigging, 
launching, landing and some 
basic sailing theory, you’ll soon 
be itching to up your game and 
take your sailing to the next 
level. www.plasmenai.co.uk

Once our main 
way of exploring 
the world, sailing 
is enjoying a 
resurgence in 
local waters

Sailing 

HOMES & INTERIORS

Chilli Penguin Stoves is launching a 
range of Ecodesign stoves to meet 

the 2022 clean air requirements, aimed 
at reducing emissions and improving air 
quality. The company is launching two 
versions of its 5kW Woody stove: a wood-
only version that uses catalytic converter 
technology, and a multi-fuel version.

Catalytic converter technology is common in the US, but relatively new to the UK 
market. Just like a catalytic converter in 
a car, it’s a chemically coated honeycomb 
structure with a large surface area. As gases 
pass over the surface, chemical reactions 
occur, converting carbon monoxide and 
hydrocarbon gases to carbon dioxide 
and water. The reaction also raises the 
temperature, burning off soot particles. 

To meet the clean air requirements for 
smokeless fuels, Chilli Penguin has come 
up with a combination of three methods 
that work to increase the temperature 
in the fire chamber and increase the 
time the gases dwell in there in order to 
maximise the combustion of pollutants. 

Chilli Penguin is currently developing 
Ecodesign versions of its 8kW stoves and 
new round stove. All its stoves, made in the UK, are available in a range of six colours 
and have extended seven-year guarantees.

They look great, heat efficiently and are a feature of any room… it’s easy to see why the humble wood-burning stove has enjoyed an incredible renaissance over the past few years. As well as creating a warm, cosy feel to any home, stoves can be a practical way to cut or avoid rising heating bills. In fact, a recent survey for consumer rights group Which? found that 52 per cent of those asked said that getting a stove installed had saved them money on bills. Of course, it’s important to work out how long it will take you to recoup the money you invested in the stove in the first place, which can vary considerably. Stoves can be found for as little at £300 to £400, or you can spend upwards of £2,000. However much you decide to invest, there are some key things you need to consider first.

Burn, baby, burn
The key question before you make any stove purchase is what fuel you will burn. Those that use pure wood are often considered carbon-neutral because the carbon produced during burning is offset by the carbon absorbed by the tree during its growth. Coal, on the other hand, is far less eco-friendly; some stoves offer multi-fuel burning options that may help you remain flexible. It’s also important to work out how much fuel you plan to get through and if you’ll have a regular supply. It may be that you can source your chosen fuel for free – many enjoy the back-to-nature 

feeling of foraging for fallen or waste wood near their homes. But don’t forget that if wood is your first choice, you will get through quite a lot and will need a sheltered, dry area in which to store it.
What to warm
You should also consider where in the home you want to position your stove, and why. If you want it to function mainly as a living room feature that may be used to add a little toastiness on cold winter evenings too, the demands on your stove will be considerably less than one that is connected to your central heating system. 

Some wood-burners can supply your home with all the hot water you could ever need, but it is worth remembering that on milder, summer days you’ll still need a regular supply of warm water but won’t necessarily want the extra heat or hassle of lighting a stove. To solve this, many come with override options that allow a back-up electric immersion heater to heat your home and water supply.

Stylish stoves
The final point, but perhaps one of the most important, is what style of stove you’re going for. Traditional log-burners look great in country homes or any period setting, but there are also plenty of models with more modern designs that will add a certain wow factor to your home. There really is a stove out there to suit everyone!  

DID YOU
KNOW?

All stoves  
must meet 

UK building 
regulations

HOMES & INTERIORS

Keep a 
cosy home
As autumn wraps around us, 
we need to make sure our 
homes are warm and ready 
for the winter months ahead. 
How better to do that than 
with a wood-burning stove? 

Cleaner greener penguins
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Nestling in the shadow of Shropshire’s 
Ludlow Castle, Dinham House is a 

picture-postcard delight just waiting to be 
discovered. It is the largest Georgian house in Ludlow and displays the very essence 
of quintessential English country style, as 
well as enjoying panoramic views across 
the River Teme to Whitcliffe beyond. 

Dinham was built and extended in stages throughout the 18th century, growing in size and stature as Ludlow transformed itself 
into a fashionable social centre. It is easy to picture the great dining halls hosting lavish dinners, balls, assemblies and race meetings. 

During this time, the house was the 
town residence of the Knight family, who 
also owned Croft Castle and Downton 
Castle. Lord Powis lived at Dinham House at one stage, as did Lord Clive – one-time 
Governor of Madras and better known as 
Clive of India. But perhaps the most famous occupant of all was Lucien Bonaparte, 
brother of Napoleon. He was a revolutionary and controversial character, often at odds 
with his brother, who lived here as a 
prisoner on parole for six months in 1811.

Warmth and comfort
Dinham House’s charm and rich heritage 

make it the perfect place to showcase 
the wares of Clearview Stoves. The 

company’s range of traditional wood-
burning stoves bring the wonderfully 
restored and meticulously-kept 

rooms to life with their warm 
glow, flickering light and 

faint, comforting scent. 
It’s hard to imagine a more 

perfect way to admire the 
Clearview range at the 
same time as soaking up 
the legends and history 
of the building itself.  

You can visit Dinham 
House in Ludlow 
from 9.30am to 
5.30pm on Mondays, 

Tuesdays, Wednesdays 
and Fridays, and from 

10am to 5.30pm on 
Saturdays. Call 01584 

878100 for more details

HOMES & INTERIORS

HISTORIC HOUSE WITH 
AN INTRIGUING PAST 
AND A BRIGHT FUTURE

Dinham House in Ludlow has a rich heritage and a wealth of stories and legends to tell – as well as being home to one the area’s leading stove specialists 

DID YOU
KNOW?

Dinham House 
also stocks 
Clearview 

accessories

Stylish stoves from 
RN Williams

This newest model from Charnwood will be released soon

The Dovre Vintage is a change from the norm, and definitely divides opinion

This unusual egg-shaped model can be  hung on a wall or placed on a wave plinth.  Find out more at rnwilliams.co.uk
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We are truly spoilt in our 
region by the number of 

formal, informal, traditional and 
unusual gardens that are lovingly 
tended and nurtured throughout 
the year for our benefit. 
Many are open to the public, 
either to fund their upkeep, 
to raise money for charity or 
just out of the benevolence 
and pride of their owners. 

Many local estates house rare 
and unusual species that were 
imported during Victorian times, 
making a garden day out the 
botanical equivalent of an exotic 
zoo visit. But you don’t have to 
be green-fingered to appreciate 
all they have to offer. Here are 
five alternative things to look for.

Get set for gardens…
Now is the perfect 
time to get outside 
and appreciate 
the wonderful 
gardens all around 
us as they burst 
back into life

1. Be a-maze-d
If you’re out and about with 
children – who, let’s face it, 
are likely to lose interest in 
the plants – it’s always worth 
finding a garden that also 
has a maze. Challenge them 
to get into it and – more 
importantly – out again!

2. What’s in a name?
Rose gardens are a highlight of 
many estates. The traditional 
flower is tricky to tend but 
when well cared for produces an 
array of colours and fragrances 
that is one of horticulture’s 
most stunning displays. 

3. Top topiary
It’s claimed the art of 
trimming shrubs and trees 
into elaborate shapes was first 
introduced by the Romans 
and later encouraged by the 
Victorians. Whoever first 
took their secateurs to the 
conifers must be applauded 
as today we can admire many 
awe-inspiring creations.

4. Kitchen corner
A highlight for many visitors – 
especially those less impressed by 
delicate blooms – is a traditional 
kitchen garden, many of which 
still supply food to their estates. 
Delight in the symmetrical 
layouts, admire the perfect 
pruning and marvel at the 
dedication to seedling sowing!

Explore orchards

GARDEN 
GREATS
We round up the 
best horticultural 
day trips in the 
Shire region

North Wales
Bodnant Garden, Colwyn Bay 
Perched above the River Conwy, 
with views across the valley to 
the Snowdonia National Park.

Bodrhyddan Garden, nr 
Rhuddlan Gorgeous gardens can 
be found on the estate that has 
been home to the Conwy family 
since the early 15th century.

Bodysgallen Hall, nr Llandudno 
Stunning, historic gardens.

Chirk Castle Gardens, nr 
Wrexham The gardens at 
Chirk Castle were created 
from William Emes’ designs 
from the 18th century.

The Dingle Garden, Powys  
Part formal garden, part 

woodland with its own lake, 
this garden is a stunning 
yet serene place to visit.

Erddig, nr Wrexham A 
unique family home with 
truly great gardens.

The Garden House, Wrexham 
Five acres overlooking the river 
Dee on the Shropshire border.
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5. Animal magic
Younger visitors in particular 
may prefer a garden with wildlife 
to admire. Some estates have 
duck ponds that are home to 
rare and unusual breeds, while 
others have petting farms. Go 
to a water garden where the fish 
can be fed, or roam the grounds 
keeping your eyes and ears 
peeled for a resident peacock.

and go!

A carpet of native bluebells 
is a great indicator of 

ancient woodland, one of the 
UK’s most precious habitats, 
covering just two per cent of 
the country. ‘Bluebell season, 
between April and May, is 
a beautiful time to visit out 
woods and see one of the 
nation’s stunning spectacles,’ 
says the Andy Bond from 
the Woodland Trust. 

This year, the trust is urging 
people to join its Bluebell 
Watch by letting it know where 
and when they see bluebells. 
This will help it understand the 
type of bluebells present in the 
UK. You can find your nearest 
wood at www.woodlandtrust.
org.uk/visiting-woods. Such 
habitats are home to a delicate 
array of plants and animals, 
so the Woodland Trust asks 
that visitors to bluebell woods 

stick to marked trails and 
avoid trampling the plants. 

Shire showstoppers
Big Wood, Runcorn, Cheshire
Once part of the Norton Priory 
estate, the wood was then 
owned by the Brooke family, 
who created a more formal 
landscaped pleasure garden 
with a surfaced path, pond, 
ha-ha ditch and wall. 
They also planted a 
variety of ornamental 
species, including 
monkey puzzle 
and sugar maple. 

The wood is 
predominately broadleaf 
with oak, birch, willow, rowan 
and cherry, and it’s home to 
a variety of wildlife including 
birds, grey squirrels and 
foxes. In the spring, areas are 
carpeted with bluebells.

Pen-y-Coed,  
Penmaenmawr, Conwy
This attractive wood offers a 
mix of ancient semi-natural 
woodland with pockets of 
seasonal flowers such as 
bluebell and anemone, a 
conifer plantation that is 
gradually being replaced with 
broadleaves, archaeological 

features and lovely walks.

Helmeth Hill, 
Church Stretton, 
Shropshire
The ancient 

woodland on 
Helmeth Hill has a 

circular path visitors can 
follow to explore a wealth of 
ancient woodland species, 
including small-leaved lime, 
toothwort and wood sorrel. 
It harbours a beautiful array 
of bluebells in season.

A bluebell wood in bloom is one of the UK’s great seasonal highlights, and our friends at the Woodland Trust have hundreds you can visit for free to put a spring in your step

Feeling blue?
Pen-y-Coed

Helmeth Hill 
Big Wood

Gregynog, Powys More than 
just fine gardens, Gregynog 
is renowned for its links with 
music, the arts and hospitality. 

Penrhyn Castle & Garden, 
nr Bangor Set against the 
Menai Strait and Snowdonia.

Plas Brondanw, Llanfrothen 
Edwardian garden created 

by Sir Clough William-
Ellis, who also created 
Portmerion, with magnificent 
views of the mountains.

Plas Newydd, Anglesey 
Based on a scheme by landscape 
designer Humphry Repton, 
the garden is situated above 
the Menai Straits and has 
stunning views of Snowdonia.

Plas-yn-Rhiw, Pwllheli  
A pretty one-acre garden 
that is nestled at the foot 
of Mynydd Rhiw.

Portmeirion Gardens 
Exploiting the mild climate 
has allowed the planting of 
exotic species, which means 
these gardens have much in 
common with Cornish gardens.

Powis Castle & Garden The 
famous 17th-century garden 
at Powis Castle was based on 
designs by William Winde. 

Shropshire
Dorothy Clive Garden, 
nr Market Drayton 
Intimate and informal 
garden with lovely views 
over the Shropshire hills.

DID YOU
KNOW?

Native bluebells 
have white or 

cream-coloured 
pollen

Try something 
new for

With Christmas 
behind us and the 
new year full of 
promise, now is the 

perfect time to re-evaluate 
your life and create the 
perfect opportunity to try 
something new. Whether 
you want to learn a 
language or get involved in 
a local drama group, now’s 
the time to sign yourself 
up for a new pursuit! 

So over the next few 
pages, the Shire team 
have a few suggestions for 
hobbies that might inspire 
you to try something 
creative, crafty or choral. 
Don’t put it off any 
longer – make your new 
year’s resolution now 
and pick up a pastime!

you
Time to learn a language?
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Winning when you’re singing
One hobby that has enjoyed a recent boost to numbers, possibly thanks to television series that have promoted the pastime, is singing. With everything from choral societies to rock choirs and traditional male voice groups available, 2019 could be the year you find your voice

It’s a commonly held belief that you simply 
can or can’t sing. But if recent television 
hits such as The Choir have shown us 
anything, it’s that we can all find our voice 

with the right instruction. Could it be time 
to try singing as your new hobby?

Vocal enthusiasts
In our area, it is hard not to acknowledge 
the impact and heritage of male voice choirs. 
While some perform at Eisteddfod and 
other occasions, many simply sing for the 
enjoyment of it. One popular group with 
a 40-year history is the Flint Male Voice 
Choir, which has over 60 male members, 
mostly retired or semi-retired. According to 
committee member Les Lloyd, ‘you’d be hard 
pushed to find a friendlier bunch of fellas!’

Les adds: ‘We have lost a few members 
in the past year unfortunately, so we’re 
looking for new recruits. We meet for 
rehearsals twice a week and as a charity we 
raise thousands of pounds every year for 
good causes. Our rehearsals teach all 
aspects of singing, so no experience 
is necessary, and you don’t have to 
speak Welsh or even be Welsh!’ 

Feelgood factor
The choir has a fully booked 
concert calendar for the next 
two years; they’ve made 
appearances in film and on 
TV and have even travelled 
internationally to perform. 
‘Studies have shown the 

health benefits of signing,’ says Les. ‘It 
exercises your heart and lungs, and releases 
endorphins that make you feel good. If this is 

the kind of thing you think you would 
enjoy, please do come along.’

For more visit www.
flintmalevoicechoir.co.uk

DID YOU
KNOW?

Wales’ national 
anthem was the 
first to be sung  

at a sports  
match

There are many types of choir Singing exercises your heart and lungs
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HOBBIES

Editorial 
opportunities
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The secret to winning new customers over is to engage their attention fully. 
Studies have proved that people are the most engaged and attentive when reading print.

1. No distractions. The great advantage for advertisers in print is there are no distractions for a reader. 
Once they start reading an article or absorbing an ad, there are no other windows or pop-ups hovering over 
and taking the spotlight. The reader’s full attention is on that specific written material. This guarantees a 
greater engagement, the consumer is more likely to be impacted by it and remember it long-term. This kind 
of interaction happens rarely in the digital space. 

2. Stimulating the senses. An exclusive advantage that 
print has is its physical presence. With print, the readers can flick 
through the pages, see everything in hi-resolution, feel the print 
and paper quality, smell the ink, and take their time. It has been 
proved that holding a physical object builds more trust with the 
consumer than temporarily viewing a message for a limited time 
on a screen – see the fact box below.

3. Our distribution network means copies are actively 
picked up by keen readers, and every single copy is taken.

4. Shire Magazine pages are arranged so that entertainment, 
education, news and information is mixed alongside the relevant 
products and services being offered – with no distractions. This 
combination is attractive to the reader, who is much more engaged.

PRINT BENEFITS

PEOPLE ENGAGE WITH PRINT

Companies now have more 
options in how they market 
their businesses and 
communicate with clients.

But are digital mediums 
like social media truly 
effective for marketing to 
consumers? Did you know? 

Facebook’s own research shows that posts on average are viewed for only 1.7 seconds

Print vs Digital – the facts
Newsworks agency in London has a database which tests the effectiveness of hundreds of adverts across 
print and digital over time. They found that:

•	 Advertising recall is 2.6 times higher for ads within print than it is for ads appearing in digital channels 
(on average 72% of readers recalled print ads compared with 28% of readers who recalled digital ads)

•	 Branding is 107% stronger in print advertising vs digital advertising
•	 Print ads are easier to understand by a factor of 2.4 times (46% of readers claimed print ads very easy to 

understand, but only 19% of readers felt the same for digital ads)
•	 Readers are 190% more likely to say that print ads are interesting to them
•	 There are 83 million fake profiles on Facebook alone. (Source: CNN)
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ARE YOU GETTING VALUE FOR MONEY?

This price per reader comparison shows that magazines with lower circulation can offer cheaper 
advertising space, but do not represent good value for money. 

Lower circulation titles have a much higher cost per reader – up to FIVE TIMES higher than Shire.

Online Issue
The online issues of Shire Magazine are available at all times on 
our website free for all to read, and on publication each issue is 
shared with all subscribers and through our social media channels. 
5-10% of our readers access Shire Magazine this way, we have 
approximately 10,000 impressions per issue published.

We have a new service for advertisers. Adverts included in the 
online edition can now have live links from their advertising and 
editorial to their own website. With one click from Shire, readers 
will reach your site or can email you directly.

Prices to be included in the Live Links online edition;
Full Page - £15
Half Page - £15
Quarter Page - £10

Contact SHIRE magazine Telephone 01691 661270  
Superstar Publishing PO Box 276, Oswestry 

Shropshire, SY10 1FR

advertising@shiremagazine.co.uk editorial@shiremagazine.co.uk  
www.shiremagazine.co.uk

Superstar Publishing © 2019

A customer says:  

‘Shire magazine has 

stands in every major 

outlet with hundreds of 

copies picked up each 

week, rather than a couple 

of copies hiding at the 

back of a newsagent’s  

shelf.’

1/4 page 
price

Price per 
1,000 copies 1/2 page Price per 

1,000 copies Full page Price per 
1,000 copies

Magazine 
45,000 copies
 

£275
 

£3.00 per 
month

£495
 

£5.50 per 
month

£775
 

£8.50 per 
month

Other 
magazines

5,000 copies £100 £20
per month £200 £40

per month £400 £80
per month

10,000 copies £200 £20
per month £400 £40

per month £800 £80
per month

Smaller titles are actually much more expensive per reader for all advert sizes.
Shire Magazine is bimonthly, spreading the cost over two months.

Reduced series prices.
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SHIRE MAGAZINE CUSTOMERS SAY…

TESTIMONIALS

‘Working with Shire Magazine is a 
breath of fresh air, their approach to 
collaborative working and supporting 
businesses to drive targeted engagement and broaden reach is 
both innovative and of a high quality which is why we have had 
such continued success in advertising with them. The team are very 
knowledgable, transparent and professional which is invaluable. 
Happy client!’ Jodie Evans, Olivia May Fashion

‘Shire magazine hits the perfect mark for us. 
Through a regular programme of promotions 
and editorial content, Shire is increasing 
our exposure and extending our audience 
reach. Our collaboration with Shire magazine 
is increasing awareness about us, our music and our considerable 
charitable work.’ Derek Jones, Wrexham Symphony Orchestra

WREXHAM
SYMPHONY
ORCHESTRA

‘Working with Shire Magazine enables 
us to target readers across the region 
with a comprehensive guide to what’s 
happening, not just at Chester Racecourse, 
but throughout our restaurants Bangor-on-
Dee racecourse. The team provide us with 
opportunities to ensure our messaging and events resonate 
through reviews and editorial in addition to standard advertising 
placement.’ Stephanie Hughes, Chester Race Company

‘We were delighted with Shire’s 
help in producing a new look to 
our advertisements – they gave 
our ads a new lease of life and 
superbly promoted our products. The professional and personal 
approach of the sales team made them a joy to work with – 
nothing was too much trouble.’ Carla Huxley, Simon Boyd Ltd‘We believe Shire to be one of the 

best in the country. Full of interesting 
information, articles and features, Shire 
has plenty to offer its readers and it really 
helps us connect to our target market. 
The Shire team are one of our favourite to 
work with.’ Phil Sanders, Stokers Fine Furniture

‘Once we knew the team behind 
Shire magazine and understood the 
vision for the publication we were 
eager to be part of it. The quality of 
the magazine is equal to those that attract a £5 price tag, filled 
with useful and informative articles, rather than simply packed 
with adverts. The adverts are well thought out and feature 
neatly against relevant sections or articles within the magazine. 
In addition, the editorial opportunities often prove equally as 
valuable as the advertising space, promoting key products and 
positioning us as experts in our field. Communication is fantastic 
and pro-active, with a real understanding of how a business might 
benefit from being in each issue. Shire Magazine is definitely one 
of the first mediums penned into our advertising schedule 
each year!’ Wyn Williams, RN Williams & Sons

‘We have found the team always to be 
helpful, professional and supportive. 
They are brilliant at including us in 
features. The magazine is well read and 
it is effective advertising. We see how well the public react to the 
magazine here in the centre as they pick up their free copies. Its a 
great read.’ Janet Dallolio, Afonwen Craft & Antique Centre

‘Shire Magazine is a very important asset 
for Premier Windows and Conservatories. 
Their team takes the time to understand 
our business which leads to carefully 
constructed adverts. We have greatly benefited from their 
features on our installations. We look forward to continued success 
with Shire Magazine.’ Caroline Chenery, Premier Windows‘We always know when a Shire magazine 

hits the shops, as it gets our phone 
ringing. The circulation area is really well 
suited to our target market, and the magazine has a quality feel. 
We certainly get results from our advertising. The team at Shire 
are always helpful and friendly, making the whole process hassle-
free.’ Linda Andrews, Cheshire Cat Narrowboat Holidays

‘We approached Shire asking for help with publicity 
for the Llangollen Round Challenge, for Cancer 
Research UK. They were immediately interested and 
very helpful. We certainly had participants who heard 
about the event through Shire, and I have no doubt 
it helped us in raising a record total of £66,000. 
Thank you, Shire!’ Judy Smith, Llangollen Round Challenge

‘We have been working with Shire magazine for some 
while and have found that the breadth of coverage 
that we obtain and the length of exposure we have 
achieved is very helpful in reinforcing our message 
to our market, who are reminded that we have been 
serving our community for over 43 years with quality products and 
service.’ Barbara Wheatley, Snowdonia Windows
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‘Shire magazine helps us to reach 
out to our audiences across the 
region with quality editorial, up-
to-date features and advertorial 
support. Dan and the team at Shire are great to work with and it’s 
the type of magazine you want to pick up and delve into to find out 
what’s on.’ Ben Walker, The Ironbridge Gorge Museum Trust

‘When I came across the Shire magazine I 
knew immediately that this was THE place to 
be seen. We were looking for a magazine that 
not only covered a wide area but moreover 
was informative and full of interesting articles on subjects that 
would appeal to people of all ages and lifestyle.’ Ann Wynne, 
Wynnes Countrystore

‘I have found working with the team at Shire very 
straightforward. They send reminders of advertising 
deadlines in good time and makes the whole process 
very easy. On a personal level I always enjoy the 
magazine which inspires me to explore our locality and 
beyond.’ Sarah Stanbridge, Welshpool & Llanfair Light Railway

‘We recently created a new street market 
and new events in Oswestry which have 
gone from strength to strength with 
the help of the Shire Magazine, which in 
turn has helped promote all our fantastic markets to a  
much wider audience.’ David Clough, Oswestry Town Council 

‘We had a good experience promoting Newtown Food 
Festival with Shire Magazine. It’s a nice looking, quality 
publication, with a wide distribution. They were friendly 
and professional to deal with and also excellent value 
for money, giving coverage in several places in the 
magazine over two months. Happy customer!’ 
Sorelle White, Newtown Council
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SIZES AND PRICES

Eighth Page
97mm(w) x 68mm(h) no bleed

Half Page Horizontal
198mm(w) x 140mm(h) no bleed

Half Page Vertical
97mm(w) x 285mm(h) no bleed

Quarter Page
97mm(w) x 140mm(h) no bleed

Do not 
place text 
within 10mm 
of the edge 
of the page

Prices to be included in the Live Links online edition
Full Page and Half Page - £15, Quarter Page - £10

Artwork design services
Our professional design team can produce new artwork for you to approval, or adapt your existing artwork. To 
create brand new artwork, there is a one-off small charge of £20-£10 depending on scope of the work. Our experienced 
designers, using the latest design software, can create any artwork you imagine to your brief and final approval. Proofs will 
be supplied during the design for comment. 

Preferred Formats
Our preferred format is Adobe Acrobat PDF. These must be high-res (press-optimised) with the fonts embedded. We can also accept 
the following formats: PSD, TIFF, EPS, JPEG (CMYK, 300dpi). If you need help designing an advert then you can speak to our design 
team on (01691) 661270. Where applicable, finished artwork should have 3mm symmetrical bleed. See advertising sizes above.

Delivery Method
Email copy and images to advertising@shiremagazine.co.uk or send us a CD, DVD or USB stick. We also welcome files delivered 
by WeTransfer, OneDrive, Hightail, DropBox, etc.

ADVERT TECHNICAL SPECIFICATIONS & PRICES

Full Page
210mm(w) x 297mm(h) + 
3mm symmetrical bleed. 

Full page £775, 
series of three £695 each
series of six £625 each

Half page £495, 
series of three £445 each
series of six £395 each

Quarter page £275, 
series of three £235 each
series of six £205 each

Eighth page £145, 
series of three £125 each
series of six £99 each

Half page £495, 
series of three £445 each
series of six £395 each

ARTWORK DEADLINES + SCHEDULE 2025
ISSUE		  Artwork Deadline		  Date Published Before

Jan/Feb	 	 Monday 16th Dec 2024	 January 1st	
March/April 	 Monday 17th Feb 2025	 March 1st
May/June	 Tuesday 22nd April 2025	 May 1st
July/August 	 Monday 16th June  2025	 July 1st
Sept/Oct 	 Monday 18th Aug 2025	 September 1st
Nov/Dec 		 Monday 20th Oct 2025	 November 1st

Bleed: artwork 
to be 3mm 
bigger than 
the page size




